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The Malaysian Centre for Constitutionalism and Human Rights (MCCHR) is conducting a

series of Media Workshops on Strategic Litigation 

TRAINERSTRAINERS

The details of the first workshop 
are as follows:

Date    :  30 June 2012 (Saturday)
Time    :   9.00 a.m. – 1.00 p.m. 

(Lunch provided) 
Venue  :   Malaysian Centre for 

Constitutionalism and 
Human Rights (MCCHR)
3-4, 4th Floor,
Jalan Bangsar Utama 3,
Bangsar Utama,
59000 Kuala Lumpur.
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Objectives 

To provide the media with a 
range of methods and 
concepts in the area of 

strategic litigation and an 
opportunity for the media 
to better understand the 
strategies employed by 
lawyers of the MCCHR.
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CONFIRM YOUR PARTICIPATION 
NOW! 

RSVP by 28 June 2012 to Haziqah Nasirah
by email:  haziqah@loyarburok.com or 
telephone: 03-2201 1454
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Half-day
WorkshopS

Agenda of the Workshop
The following areas will be 
covered during the workshop:

■ methods of selecting cases for  
strategic litigation; 

■ analysis of strategies;
■ prioritisation and planning;
■ role of media in strategic 

litigation; case studies (of 
actual 

litigated cases); 
■ message development.
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